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01 
OUR BRAND  
ESSENCE
The essence of the West Coast Waters brand 
should be communicated through all design, 
communications and text.
 
We have created a Brand Architecture 
to form the base of all our marketing 
and communication materials to inspire 
and manage our brand perception and 
promotion.
 
Please ensure all brand and marketing 
materials deliver on these points.
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

VISION
To make 2020 the year visitors immerse their 
senses in the sights, sounds, tastes, textures 
and aromas of Scotland’s west coast waters.
 
PROMISE
To unite, to share and to involve all west coast 
Destination Management Organisations, 
their local members, agency partners and 
communities in the West Coast Waters’ 
collaboration projects.
 
PERSONALITY
Friendly, welcoming, warm, personable, fun-
loving yet responsible, passionate, outdoor 
enthusiast, adventure seeking, curious, leader, 
ambitious, reliable.
 
VALUES
Innovation, collaboration, integrity, ethics 
and morals, environmentally responsible, 
efficiency, commercially sensitive, service 
excellence, equality, diversity, teamwork.
 
BENEFITS
A strong, united collaboration working 
together to identify opportunities that exist to 
develop and grow marine tourism experiences 
across the west coast of Scotland.

VISION
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WEST COAST WATERS BRAND GUIDELINES 401 OUR BRAND ESSENCE



02
OUR 
BRAND  
IDENTITY



The West Coast Waters brand brings 
together the landscape, culture, experiences, 
environmental attributes of all destinations 
across the west coast of Scotland. 

Developed in the VisitScotland’s themed Year 
of Coast and Waters 2020, West Coast Waters 
brand marque captures the coastal wild 
beauty of the west coast specifically; including 
mainland and far-reaching islands.

The brand is created using specially formed 
letters which house the colours of the west 
coast, above and below the water.

Using fluid shapes, waves and curves, a 
sense of movement is created to reflect the 
purpose; ‘to get visitors in, on, or near the 
water’.
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The brand colour palette has been inspired 
by the colours of Scotland’s west coast from 
sunsets, skies, beaches, sea pink flowers, open 
seas and lochs.

This collection of colours are identifiable 
across the west coast which includes:
~  Outer Hebrides
~ Wester Ross
~  Skye & Lochalsh
~  Lochaber
~  Argyll & Inner Hebrides
~ Loch Lomond, Firth of Clyde and  
 Clyde Islands
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BLUE
C100 M72 Y31 K19
R1 G67 B110
#01436e

TURQUOISE
C100 M0 Y38 K1
R0 G154 B166
#0099a6

LIGHT BLUE
C54 M0 Y18 K3
R122 G201 B214
#79c9d5

MAGENTA
C20 M94 Y0 K0
R200 G38 B134
#c82686

ORANGE
C0 M79 Y78 K0
R234 G82 B57
#e95138

WARM GREY
C16 M16 Y20 K0
R221 G212 B204
#ddd4cb

LILAC
C70 M44 Y2 K0
R91 G131 B192
#5b83c0

YELLOW
C0 M32 Y78 K0
R250 G185 B73
#fab848

GREEN
C48 M0 Y67 K0
R151 G199 B177
#97c674
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The West Coast Waters brand font is from 
the Monserrat Family.

The font has been customised within the 
brand identity and therefore this should 
always be used from the artwork supplied 
and not re-created at any time.

For all corporate and marketing 
communications, Montserrat should be 
used for headlines and body text. 

SECONDARY FONT
The main brand font should always be 
used when possible, but if the font is not 
available for body text, the secondary font 
family ‘Arial’ should be used.

Aa Aa
Montserrat Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
(!@£$%^&*) 0123456789

Aa
Montserrat Extra Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
(!@£$%^&*) 0123456789

Montserrat Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
(!@£$%^&*) 0123456789

Aa
Arial
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
(!@£$%^&*) 0123456789
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To ensure the West Coast Waters brand is 
being applied consistently and legibly 
always follow the brand’s basic rules.

EXCLUSION ZONES
The exclusion zone is based on the caps 
height of the name from x-height to baseline 
and designed to prevent other elements 
appearing too close to the identity.

MINIMUM SIZE
If reproduced too small, brand identity 
elements lose clarity, the minimum size is 
25mm wide.

ARTWORK
Artwork is available in EPS, TIFF, JPG,  
PNG formats from: 
immerse@westcoastwaters.co.uk or at  
www.westcoastwaters.co.uk/creative-
downloads

Exclusion Zone
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Minimum Size
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It is important the West Coast Waters brand 
is protected at all times. The brand must be 
used in the correct way, therefore all users 
must adhere to the following simple rules:

DOs
~ Make the brand identity clearly visible on  
 all communications.
~ Adhere to the exclusion zone rules  
 (see page 12).
~ Follow the examples opposite of how the  
 identity should be used.

Primary Logo ReversedPrimary Logo

Mono Logo ReversedMono Logo
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Logo Reversed on Image
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WHAT NOT TO DO WITH OUR BRAND
~ Never recreate the brand.
~ Do not change West Coast Waters   
 typography.
~ Never stretch or distort the brand.
~ Never change the brand’s colours.
~ Do not use the primary brand on dark   
 backgrounds which compromise legibility.
~ Do not use the primary brand on imagery  
 which compromise legibility.
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PRINT & DIGITAL
Our logo has been created for 
maximum standout on any application. 
It must sit aligned right either top or 
bottom of the page.
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INTERACTIVE TOOLKIT
A West Coast Waters Campaign 
Interactive Toolkit has been created 
to communicate with all DMOs, their 
local members and partner agencies 
and sponsors. The purpose is to 
showcase the campaign assets and 
encourage everyone to engage with the 
collaboration. 

The design of the toolkit along with the 
language used captures the essence of 
the brand.
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WEBSITE
The brand is showcased online through 
the campaign website which uses the 
west coast waters map as its main 
asset. Brand colours, campaign imagery 
and video footage is used throughout 
all pages, along with a friendly and 
engaging tone of voice to inspire users 
to visit the destinations.
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LEAFLET
The industry-focussed leaflet showcases 
the brand, a variety of activity based 
images, brand colours and language to 
share the campaign with the tourism 
sector.

The style and format is an A6 concertina 
fold, so its accessible and usable.
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PULL UP DISPLAYS
Our pull up displays should be visually 
appealing showcasing the vast range of 
photography throught the West Coast.

The contour shapes from the logo are 
used to encapsulate the different imagery 
creating movement and fluidity. 
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Make 2020 the year you immerse your senses in 
the sights, sounds, tastes, textures and aromas 
of Scotland’s West Coast Waters.

Immerse your senses

westcoastwaters.co.uk
Stay Connected @WCWScotland   
#westcoastwaters #immerseyoursenses #ycw2020
West Coast Waters is a collaboration of all west coast DMOs and tourism organisations collectively representing 
over 2,500 tourism interests across the west coast of Scotland. It is supported by the key public agencies and 
travel partners in the area. To find out more visit our website www.westcoastwaters.co.uk/about
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ADVERTISING
The brand is flexible in style to allow a 
variety of advert styles to be created.
Imagery should be the main focus of the 
adverts, whilst using the key message of 
‘immerse your sense’.
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Example of DMO advert utilising WCW branding and style

westcoastwaters.co.uk

THE YEAR 
TO IMMERSE 
YOUR SENSES



©West Coast Waters 2020

westcoastwaters.co.uk

How can I get immersed  in West Coast Waters?
We’d love to hear from anyone who would like to take part or has something to offer.
Simply email us on immerse@westcoastwaters.co.uk to find out more.


